
A 2.85% of Canadian households

$ 260 K

$1,870,031

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

Affluents



B 7.56% of Canadian households

$ 166 K

$1,213,937

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

Elite Professionals



C 4.52% of Canadian households

$ 141 K

$1,286,625

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

Ethnic Cruisers



D 6.64% of Canadian households

$ 134 K

$824,722

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: Golf,

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS:

INVEST WITH: 

Nest Builders



E 11.9% of Canadian households

$ 131 K

$838,616

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

Buy Me a New Home



F 4.45% of Canadian households

$ 109 K

$740,524

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: Golf, bowling

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

Empty Nesters



G 14.88% of Canadian households

$ 104 K

$677,017

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

Up the Ladder



H 6.41% of Canadian households

$ 91 K

$777,520

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

High Trades



I 6.4% of Canadian households

$ 97 K

$509,476

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

Urban Life in Small Towns



J 3.17% of Canadian households

$ 109 K

$626,376

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 
Adventurous/outdoorsy

INVEST WITH: 

Joyful Country



K 3.39% of Canadian households

$ 87 K

$424,072

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: Low-
calorie food, b
adventurous/outdoorsy, 

INVEST WITH: 

Rural Handymen



L 11.45% of Canadian households

$ 64 K

$529,236

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

Comfortable Apartment Dwellers



M 4.27% of Canadian households

$ 89 K

$521,394

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN:

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

Singles



N 2.92% of Canadian households

$ 82 K

$606,253

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: I

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

The New Canadians



O 3.13% of Canadian households

$ 63 K

$473,638

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN:

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

Renters



P 1.76% of Canadian households

$ 68 K

$486,363 

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: Marathon or similar event, 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

One Parent Families



Q 3.6% of Canadian households

$ 44 K

$462,907

VEHICLE

FAVOURITE
COFFEE SHOP

FAVOURITE SOCIAL MEDIA

ACTIVE IN: 

SPEND MONEY ON: 

PSYCHOGRAPHICS/HEALTH CONCERNS: 

INVEST WITH: 

Thrifty


